
 

 

MEMO 

 

 

May 3, 2019 

To:  Dyonna Ginsburg, Executive Director, OLAM 
 
CC: Yael Shapira, Program Director, OLAM 

Ariel Cohen, Communications and Operations Manager, OLAM  
 
From:  The Rosov Consulting Team 
 
Subject: Key Findings from OLAM 2018 Partner Survey 

Background 
Founded in 2015, OLAM is a diverse community of individuals and organizations working together to 

engage the Jewish world in global service and international development as an expression of Jewish values. 

OLAM partner organizations self-identify as Jewish and/or Israeli and work to support vulnerable 

communities in the developing world. They include nonprofits, social impact businesses, networks, academic 

programs, and governmental institutions. Partners affirm their commitment to OLAM's vision, mission, and 

shared principles. In return, OLAM provides them with multiple opportunities to network and learn 

together, including an annual conference, travel subsidies, and more. Further, OLAM works with its partners 

to raise the profile of global service and international development work within the Jewish community and to 

galvanize the Jewish community’s support of this field. In 2018, there were 51 OLAM partner organizations.1 

Methods 
OLAM has partnered with Rosov Consulting to conduct a Partner Survey for the 2018 calendar year and 

undertake a comparative analysis to data collected in 2016, when possible. The 2018 OLAM Partner Survey 

was fielded in mid-January 2019 to all 51 OLAM partner organizations. The survey was administered in both 

Hebrew and English and respondents were given the choice of which language to use to respond to the open-

ended questions. All partners were expected to complete the survey in order to access OLAM’s benefits in 

2019, including OLAM in Motion travel subsidies and subsidized travel and registration for OLAM’s annual 

Focal Point conference. In addition, the first 15 survey respondents were entered into a lottery to receive a 

free Focal Point registration. Forty-five (45) partners completed the survey, amounting to an 88% response 

rate. Of those, 28 partners also completed the OLAM 2016 Partner Survey. 

  

                                                             
1 At the time of writing of this memo, there are 53 OLAM partner organizations. 
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In analyzing the survey results, Rosov Consulting sought to answer the following questions: 

1. What is the profile of OLAM partner organizations in 2018? 

2. In what ways has the field of global Jewish service and international development changed over the 

past two years? 

3. In what ways, and to what extent, does the OLAM community function as a network of global Jewish 

service and international development organizations? 

4. To what extent and in what ways do OLAM partner organizations perceive themselves as Jewish? 

What are the Jewish aspects of their work?  

5. What are the key benefits that partners derive from their partnership with OLAM? 

Key Findings 

1. The field of global Jewish service is young and growing. Over the past two years: 

 The number of OLAM partner organizations has grown from 47 to 51. 

 The overall field budget has grown from 125 million dollars to 146.3 million dollars. 

 In 2018, OLAM partners have worked in 90 different countries (up from 69 in 2016), and  

engaged 2,419 volunteers in overseas work (up from 1,850 in 2016). Half of these volunteers 

were college students; 90% were Jewish. 

 While very difficult to estimate, the work of OLAM’s partners has impacted at least 110 

million individuals in 2018, with five organizations accounting for 99% of this reach. 

2. Analysis of 28 partners who responded in both 2016 and 2018 indicates that the funding 

sources of OLAM partners have changed as well: 

 The overall share of Jewish philanthropic dollars has decreased. In 2018, Jewish 

philanthropy accounts for 33% of the combined budgets of OLAM’s partners, down from 

44% in 2016. This decrease has been primarily offset by an increase in the share of non-

sectarian philanthropy (27%, up from 11% in 2016). 

 For Israel-based organizations, the share of local philanthropy has increased dramatically, 

possibly as a result of a 2016 change in Israeli tax laws.2 In 2018, Israeli philanthropy 

accounts for 21% of the combined budget of OLAM’s Israel-based partners, up from a 

reported 3% in 2016. 

  

                                                             
2 For many years, Israel failed to grant tax exempt status (Sif 46, the equivalent of 501(c)3 status) to Israeli organizations 

working primarily outside Israel. In 2016, these laws were overturned enabling the OLAM partner organizations based 

in Israel to significantly fundraise within Israel for the first time. 
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3. OLAM partners share a strong commitment to the community and are well networked with 

each other.  

 An overwhelming majority (95%) of the responding OLAM partners have been in touch with 

at least one other partner in 2018, with some tapping the OLAM network much more 

intensively. On average, each partner has been in touch with 11 other partners. 

 OLAM partners have been in touch with each other to collaborate on projects, learn from 

each other’s expertise, and in some cases to refer applicants to each other’s programs. 

 OLAM has played an important role in supporting the networked aspect of the community. 

4. A great majority of OLAM partners highly value the Jewish aspect of their work. 

 Israel-based partners, however, have a distinctly different set of priorities in this regard: 

Israeli partners value the connection to a Jewish community, but much less so the Jewish 

content of their work, or the ability to describe their work through “Jewish language.” 

5. Most of OLAM’s services are highly utilized and highly valued by partners.  

 A potential area of opportunity to explore is connecting OLAM partners with Jewish 

communal organizations outside of the field of global service and international 

development.  

Findings in Detail 

Profile of the OLAM Partner Organizations in 2018  

This memo begins by offering a snapshot of OLAM’s partners in 2018, based on the 45 partners who 

responded to the survey. As seen in Figure 1 below, almost two-thirds (27) of the OLAM partners who 

responded to the survey are headquartered in Israel, 9 are based in the United States, and 9 are situated in 

other countries.3 In 2018, the total budget of the OLAM partners exceeds 146 million dollars; the partners 

include almost 2,000 salaried staff, who engage close to 2,500 volunteers in global service, and are estimated 

to reach over 110 million beneficiaries in at least 90 countries worldwide.  

As Figure 1 shows, moreover, OLAM’s U.S.-based partners are substantially larger (in terms of both budget 

and staff), engage a greater number of volunteers, and reach more beneficiaries. However, these U.S. numbers 

are dominated (and skewed) by a very small number of partners who are much larger than most and report a 

substantially greater reach, primarily through advocacy work.  

  

                                                             
3 Five more Israel-based, and one U.S.-based organization did not respond to the survey. In all, 32 of 51 partner 

organizations (61%) are Israel-based; 10 (22%) are based in the United States; 3 (6%) are based in the United Kingdom, 2 

(4%) in India, and one each in Australia, Canada, Mexico, and South Africa. 
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Figure 1: 2018 Snapshot 

 Overall Israel-Based United States-Based  Other 

 
Total Mean Total Mean Total Mean Total Mean 

Number of Responding 

Partners 
45 — 27 — 9 — 9 — 

Organizational Budget  $146.34M $3.95M $23.95M $1M $109M $13.6M $13M $1.8M 

Salaried Staff 1,984 46 629 25 1,168 130 187 21 

Overseas Volunteers4 2,419 85 1177 69 960 192 282 56 

Estimated Total Reach of 

Partners 
110.32M 2.9M 13.33M 605K 96.68M 13.8M 305K 34K 

A Young Field 

As seen in Figure 2, the field of global Jewish service and international development is an emerging field, with 

80% of OLAM partner organizations established after the year 2000, and 50% established since 2010. This is 

especially true in Israel, where a majority of the partner organizations (16, or 59%) have been established in 

the recent decade (compared with 2, or 20% of North American partners established since 2010).  

Figure 2: Year of Establishment 

 
 

  

                                                             
4 The number of overseas volunteers is based on responses from fewer organizations: 17 Israel-based organizations, 5 

U.S.-based organizations, and 5 organizations based elsewhere.  
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A Programmatically Diverse Field 

The OLAM partner organizations engage in a wide variety of practice areas, including (practiced by a 

majority of partners): community development, women’s empowerment and gender equality, education, 

volunteering and service learning, and youth empowerment.  

 
Figure 3: Areas of Practice 

Community Development 65%  Good Health/Well-Being 37% 

Women's Empowerment/Gender Equality 62%  Conflict Resolution/Peacebuilding 30% 

Education 55%  Jewish Identity/Community Building 30% 

Volunteering/Service Learning 55%  Clean Water/Sanitation 27% 

Youth Empowerment 52%  Innovation/Technology 22% 

Poverty/Economic Development 47%  Jewish Social Justice Education 22% 

Disaster Relief/Humanitarian Aid 45%  Hunger 20% 

Refugees 45%  Advocacy 17% 

Agriculture/Farming 42%  Affordable and Clean Energy 12% 

Environment/Sustainability 40%  Building/Infrastructure 10% 

     

A Growing Field 

Over the past two years, the number of OLAM partner organizations has grown from 47 in 2016 to 51 in 

2018. To assess other ways in which the field of global Jewish service has changed in recent years, some data 

points from the 2018 Partner Survey were compared to directly parallel data points collected in 2016. Unless 

otherwise noted, only the 28 partners who provided data in both 2016 and 2018 are considered in these 

analyses.5  

Judging based on the reports of these 28 organizations, the field of global Jewish service has indeed seen 

growth in the past two years in terms of their budget size. The overall budget of these 28 organizations has 

grown from 123 million dollars in 2016, to 130 million dollars in 2018. The overall budget of the entire 

OLAM community has grown from 125 million dollars in 2016 to 146 million dollars in 2018. The overall 

number of countries served by all OLAM member organizations has grown as well, from 69 countries in 

2016 to 90 countries in 2018.  

Figure 4: Comparing 2016 to 2018 

Total Budget (only respondents in both years) 

2016 (n=28) 2018 (n=28) 

$123M $130M 

 Total Budget (all OLAM partners) 
2016 (n=30) 2018 (n=45) 

$125M $146M 

Number of Countries Served (all OLAM partners) 
2016 (n=30) 2018 (n=45) 

69 90 

                                                             
5 See Appendix for the list or OLAM partner organizations who responded in 2016, 2018, or in both years. 
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The picture regarding the number of volunteers that partner organizations sent overseas through global 

service programs is more nuanced. Of the 28 organizations who responded both in 2016 and in 2018, only 14 

organizations reported the number of volunteers engaged in both years. Of these organizations, 6 grew in the 

number of volunteers engaged, and 8 decreased in the number of volunteers engaged. Overall, the number of 

volunteers reportedly engaged by these organizations had decreased from 1,850 in 2016 to 1,427 in 2018. 

Funding Global Service & International Development Organizations 

As mentioned above, the overall budget of OLAM’s partner organizations has grown to upward of 146 

million dollars in 2018. This growth is a function of an increase in the number of OLAM partners, as well as 

an increase in the size of individual partners. The combined budget of the organizations who reported their 

budget in both 2016 and 2018 has grown from 123 to 130 million dollars.6   

Decrease in Share of Jewish Philanthropy 

While there has been an increase in the overall combined budget of the OLAM partners, the share of Jewish 

philanthropy has diminished since 2016 and now accounts to one-third of the organizations’ combined 

budget (down from 44% in 2016).  

Figure 5: Funding Sources of OLAM Partners – 2016 and 2018 

 
2016 (n=28) 2018 (n=28) 2018  

Overall (n=45) 

 $ %* $ % $ % 

Foundations/Private Philanthropists (Jewish) $57M 44% $43M 33% $52M 35% 

Foundations/Private Philanthropists (Non-Sectarian) $13M 11% $36M 27% $40M 28% 

Government $37M 30% $25M 19% $25M 17% 

Private Sector $8M 7% $5M 4% $5M 3% 

Participant Fees $6M 5% $3M 3% $4M 2% 

Other or Unclear $2M 1% $18M 14% $20M 14% 

Total $123M  $130M  $146M  

* The percentages in this column do not add to 100% due to rounding.  

Increase in Israeli Philanthropy Support of Local Global Service & International 

Development Organizations 

When it comes to Israel-based partners, a dramatic increase is noted in the share of Israeli philanthropy as a 

funding source. In 2018, 21% of the combined budget of OLAM’s Israel-based partners is reported to come 

from local philanthropy, compared to a reported 3% in 2016. This striking increase may be attributed to 

recent changes in Israeli tax laws. For many years, Israel did not grant tax exempt status to Israeli 

                                                             
6 The combined 2016 budget of all OLAM partners was $125 million.  
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organizations working primarily outside of Israel. In 2016, these laws were overturned, enabling OLAM’s 

Israeli partners to significantly fundraise within Israel for the first time.  

Engaging Volunteers in Global Jewish Service 

In 2018, 27 OLAM partners reported having engaged volunteers in overseas work in developing countries. 

These organizations have engaged nearly 2,500 volunteers in overseas experiences; of those, approximately 

half were college students (see Figure 6), and 90% of these volunteers were Jewish.  

Figure 6: Age of Overseas Volunteers 

  

In 2018, most OLAM partners did not lack for qualified applicants to fill volunteer positions. Rather, as seen 

in Figure 7, lack of funding was the number one factor limiting the acceptance of volunteer applicants. Two-

thirds (64%) of responding partners noted that lack of funds has limited their ability to accept volunteer 

applicants “to a great extent” or “to a very great extent.” This is compared with 17% who say the same about a 

lack of qualified applicants. 

Figure 7: Factors Limiting Acceptance of Applicants 

To what extent did the following factors limit the applicants you accepted in 2018?  

 

Not at all/ 
Little extent Some extent 

Great/ 
Very great extent 

Lack of funds (n=22) 18% 18% 64% 

Maintaining intimate program size (n=20) 50% 25% 25% 

Lack of qualified applicants (n=18) 44% 39% 17% 

More than half (15; 56%) of the organizations who reported having engaged volunteers in overseas work in 

2018 also offer set volunteer engagement programs, for fixed periods of time on fixed dates. Most of these 

organizations report that their programs include Jewish content: 

 10 organizations offer volunteers opportunities to celebrate Shabbat and Jewish holidays;  

 9 offer opportunities to keep kosher; 

 8 offer opportunities to connect with local Jewish communities; 

 8 organizations include opportunities for informal Jewish learning in their programs; and 

 7 organizations include structured opportunities for formal Jewish learning. 

3% 5% 48% 30% 13% 1%

High School Gap Year College Post College Professionals/36+ Other
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OLAM as a Strong Network 

OLAM offers a strong and valuable network to its partners. An overwhelming majority (95%) of the 43 

organizations who responded to this question have been in touch with another OLAM partner in 2018. Of 

those, 95% cited being in touch to collaborate on an ongoing project, 79% to learn from/share expertise, and 

42% to refer an applicant. On average, partners have been in touch with 11 other partner organizations (with 

a range from 1 to 31) (See Figure 8). Some organizations described this aspect of OLAM in their own words: 

“Through OLAM we have had the opportunity to expand our network and our partnerships.” 

 

“OLAM helps [our organization] to be more known among Jewish communities around the world. It 

provides our staff relevant skills and network opportunities for the advancement of the program.” 

“Through OLAM we formed a relationship with [another partner organization], and together we 

searched for office solutions. Today we sit together in the same office, and work side by side.”7 

Figure 8: Reasons for Being in Touch with Other OLAM Organizations 

To learn more about the extent to which OLAM partners value the networked aspect of the OLAM 

community, the survey asked them to rank the degree to which the following were important to them: 

1. Networking with other OLAM partner organizations in the field of international development and 

global service; 

2. Learning best practices from other OLAM partner organizations in the field of international 

development and global service; and 

3. Feeling that your work is part of a larger field. 

                                                             
7 Originally in Hebrew: 

וביחד חיפשנו פתרונות משרד, כיום אנחנו יושבים ביחד באותו משרד ופועלים זה לצד ]שם ארגון[    קשר עם נוצר"דרך החיבור לעולם  

 ".זה

95%

79%

70%

42%

5%

Collaborated on an
ongoing project with at

least one partner

Learning from/sharing
expertise with at least one

partner

Collaborated with at least
one partner on a one-off

project

Referred Applicants to at
least one partner

Was not in touch with
another partner

n=43
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As seen in Figure 9, a majority of OLAM’s partner organizations report that all these aspects of being part of a 

network are important to them “a lot” or “very much.” As seen in Figure 10, Israel-based partners value the 

networked aspect of the OLAM community especially highly, more so than U.S.-based partners. 

Figure 9: OLAM Partners’ Prioritization of the Network Aspect of the OLAM Community 

Figure 10: OLAM Partners’ Network Prioritization by Headquarter Country 

To what extent are the following important to you as an organization? [% who said “a lot” or “very much”] 

 

Israel  

(n=26) 

US  

(n=8) 

Other 

(n=9) 

Networking with other OLAM organizations  81% 63% 67% 

Learning best practices from other OLAM organizations  77% 57% 89% 

Feeling that your work is part of a larger field  69% 56% 88% 

The partners’ responses were then used to devise an aggregate, five-point score; this “Network Orientation 

Score” is depicted in Figure 11. Most partners have a “high” or “very high” Network Orientation Score. 

Figure 12 offers a comparison of this score by headquarter country. Forty-two percent (42%) of Israeli 

partners have a “very high” Network Orientation Score, compared to one U.S.-based partner (14%). 

Figure 11: Partner Organizations’ Network Orientation Score 

 

  

5% 5%

28% 29%
33%

Very Low Low Medium High Very High n=42

5%

5%

3%

17%

12%

7%

29%

20%

14%

32%

29%

31%

34%

34%

45%

Networking with other OLAM partner organizations

Feeling that work is part of a larger field

Learning best practices from other OLAM organizations

To what extent are the following important to you as an organization?

Not at all A little Somewhat A lot Very much

n=43 
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Figure 12: Network Orientation Score by Headquarter Country 

 

 

OLAM as Jewish 

Most OLAM partners value the Jewish aspect of their work highly and are particularly interested in 

connecting with a global Jewish community (see Figure 13). However, organizations based in Israel and in the 

United States value some of the Jewish components of their work differently. In particular, most U.S.-based 

partner organizations (75%) note the importance of deepening their organization’s ability to use Jewish 

language to describe their work. This is compared to 50% of the Israel-based organizations who say the same. 

Similarly, most U.S.-based organizations (75%) highly value their ability to infuse Jewish content to their 

organization, compared to 35% of Israeli organizations.  

The survey further asked the organizations to what extent OLAM had helped them to talk about their work 

using Jewish language. While 3 of the 6 (50%) U.S.-based partners who rated the importance of using Jewish 

language highly also reported that OLAM has helped them with this “a lot” or “very much,” this was not the 

case for Israeli organizations. Of 11 Israeli organizations who highly valued their ability to use Jewish 

language, only 2 (18%) said that OLAM had helped them “a lot” or “very much” in this regard. It may be that 

U.S.-based organizations, more than Israeli ones, are “primed” to benefit from OLAM’s work in this respect. 

It would seem, too, that for the Israeli organizations, the Jewish aspect of their work is expressed primarily 

through connecting with other Jewish organizations, including those outside the field of global service.  

  

0%

14%
11%

8%

0% 0%

31%

14%

33%

19%

57%

33%

42%

14%

22%

Very Low Low Medium High Very High

Israel (n=26) US (n=7) Other Countries (n=9) 
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Figure 13: Partner Organization’s Jewish Priorities  

To what extent are the following important to you as an organization? [% who said “a lot” or “very much”] 

 
Israel  

(n=26) 

US 

(n=8) 

Other 

(n=9) 

Connecting with the global Jewish community 89% 75% 66% 

Networking with Jewish organizations outside of the field of international 

development and global service (e.g., Federations, Hillels, etc.) 
73% 75% 55% 

Expressing your Jewish values through international development and global service 66% 100% 55% 

Learning how others in the Jewish community approach global justice 62% 87% 55% 

Deepening your organization’s ability to use Jewish language to describe our work 50% 75% 67% 

Infusing Jewish content into your organization 35% 75% 78% 

As was done for partner organization’s network orientation, these responses were used to devise and 

aggregate a “Jewish Orientation Score.” As seen in Figure 14, a majority (64%) of OLAM organizations have a 

“high” or “very high” Jewish orientation. Figure 15 offers a comparison of the Jewish orientation of U.S.-

based organizations, Israeli organizations, and organizations headquartered elsewhere. Two Israel-based 

partners have a “very high” Jewish orientation score (11%), compared to three U.S.-based partners (37%). 

Figure 14: Partner Organizations’ Jewish Orientation Score 

 

  

  

3%

6%

28%

47%

17%

Very Low Low Medium High Very High



 

           12 

Figure 15: Jewish Orientation Score by Headquarter Country 

 

Assessment of OLAM’s Services and its Impact  

Finally, the 2018 OLAM Partner Survey aimed to identify the extent to which partnership in the OLAM 

community has contributed to the findings described above. OLAM offers its partners a variety of useful 

services including OLAM in Motion travel subsidies, the Focal Point conference, and one-on-one 

consultations by OLAM staff. As seen in Figure 16, most of these offerings are both highly utilized and highly 

valued by partner organizations. The responding partners commented on these services in their open-ended 

responses to the survey: 

“I really benefited from the community at Focal Point and the opportunity to engage in thoughtful 

conversation and thought-provoking discussions with peers. I also enjoyed presenting to OLAM Fellows 

and having the opportunity to meet and discuss our work with peers.”  

 

“Thanks to the OLAM in Motion travel subsidy, our organization was able to hold a successful seminar 

in Kenya and Rwanda with OLAM partner organizations and to strengthen relations with the Jewish 

Federation in Nashville, Tennessee.”8 

Some of the newest services, such as the Toolbox webinar series, have been introduced to partner 

organizations in the past year, and have yet to be utilized to their fullest. It will take some time until the full 

value of these services can be fully evaluated.  

                                                             
8 Originally in Hebrew: 

הארגון הצליח לקיים סמינר מוצלח בקניה וברואנדה עם שותפים החברים ברשת "עולם" ולהדק את  OLAM In Motion"בזכות מלגת  

   טנסי."-היחסים עם פדרציה יהודית בנאשוויל

 

5%
0% 0%

5%
0%

11%

26% 25%

33%

53%

38%
44%

11%

38%

11%

Israel (n=19) US (n=8) Other countries (n=9)

Very Low Low Medium High Very High
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Figure 16: Benefiting from OLAM 

 
Who 

Utilized 

Of Those, Found 

Very/Extremely 

Helpful 

 n %  n %  

OLAM in Motion travel subsidy 27 62% 22 82% 

Focal Point Conference 36 80% 27 75% 

One-on-One consultation by OLAM staff 7 20% 5 72% 

Personal introductions to leaders in the Jewish community 10 22% 7 70% 

Personal introductions to OLAM partners 21 47% 13 62% 

Arrangement of speaking opportunities 8 18% 4 50% 

OLAM webinars/learning opportunities 17 38% 8 47% 

OLAM Facebook group 36 80% 13 36% 

As seen in Figure 17, moreover, the services and opportunities offered by OLAM have been highly beneficial 

to partner organizations. This impact is especially evident when it comes to OLAM’s ability to galvanize its 

partners into a cohesive field of global Jewish service and international development. Most partners (63%) 

feel that OLAM has helped them “a lot” or “very much” to feel that their work is part of a larger field, and 

about half (49%) feel that OLAM helped them “a lot” or “very much” to network with other partner 

organizations. Interestingly, fewer organizations feel that OLAM helped them network with Jewish 

organizations outside the field of global Jewish service. This is something that many organizations, and 

especially OLAM’s Israeli partners, express interest in (see below). This may represent an opportunity for the 

future. 

Figure 17: The Impact of OLAM 

32%

20%

19%

5%

5%

19%

27%

12%

17%

12%

22%

30%

32%

29%

20%

15%

23%

27%

32%

29%

12%

10%

17%

34%

Networking with Jewish organizations outside of the field

Ability to talk about work using Jewish language

Learning best practices from other OLAM partner organizations

Networking with other OLAM partner organizations

Feeling that work is part of a larger field

To what extent has OLAM been beneficial in each of the following:

Not at all A little Somewhat A lot Very much

n=41 
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Conclusion 
In 2018, OLAM has effectively developed a strong and intimate network of its 51 partner organizations that 

feel part of a coherent field of global Jewish service and international development. This young field has been 

growing over the past two years, and as it has grown the field’s funding mix has shifted; the share of Jewish 

philanthropy has decreased, while the share of non-sectarian philanthropy has increased. At the same time, 

Israeli philanthropy has also taken on a greater share of funding local global service organizations.  

The networked aspect of the OLAM community is evident in the high degree to which partner organizations 

work together and support one another. It is clear that the work of OLAM has been instrumental in creating 

and sustaining this network.  

The OLAM community is also deeply Jewish. All OLAM partners (whether based in Israel, the United States, 

or elsewhere) value the Jewish aspect of their work. For Israeli partners, this means primarily being able to 

connect to a global Jewish community. Organizations based outside of Israel, on the other hand, value more 

highly the ability to offer specific Jewish content and to communicate their work and mission using “Jewish 

language.” It is likely that OLAM’s work will be most impactful if it is sensitive to these differences between 

its Israeli and non-Israeli partners.  
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Appendix: OLAM Partner Organizations Who Responded to the 

2016 and 2018 Partner Surveys 

Responded to Both Surveys 

1. Agahozo-Shalom Youth Village 

2. AJEEC-NISPED 

3. Amar Majuli 

4. American Jewish Joint 

Distribution Committee 

5. American Jewish World Service 

6. BINA 

7. Brit Olam 

8. CADENA AC 

9. Energiya Global Capital 

10. Eye from Zion 

11. Gabriel Project Mumbai 

12. Glocal Community Development 

Studies 

13. HIAS 

14. Inspiration Arts 

15. Israel Trauma Coalition 

16. JDC Entwine 

17. Justifi 

18. Mensch 

19. Mifalot Education and Society 

Enterprises 

20. NATAN-International 

Humanitarian Aid 

21. Project TEN 

22. Stand Up 

23. Sundara 

24. Tevel b'Tzedek 

25. The Israeli School of 

Humanitarian Action 

26. Tzedek 

27. Ve'ahavta 

28. World Jewish Relief 

Responded Only to the 2018 Survey 

29. A New Dawn in the Negev 

30. CoCuDi Center 

31. CultivAid 

32. Early Starters International 

33. Engineers without Borders Israel 

34. Fair Planet 

35. Gye Nyame 

36. Heroes for Life  

37. Humble Smile Foundation 

38. IsraAID 

39. Jewish World Watch 

40. NALA 

41. Pears Program for Global 

Innovation 

42. Repair the World 

43. Tag International Development 

44. The Interfaith Center for 

Sustainable Development 

45. TOM Tikkun Olam Makers 

Responded Only to the 2016 Survey 

46. Arava Institute for Environmental Studies 

47. Innovation: Africa 

 


